BT K 95 SR F S L 1 4 K B
BH KPS R =R #E PR XARTH 2y \
AR A T TV

| msaarm
Aaisn 27 AP

—~ st TR R BAIE § MRSy | ¢
HROERERTFAOTF:

(—) BAAIEABIRBRIE S -

(Z) gtg—m--

(Z) WAL -

(1) ABpig-

() &MTRMMBIE

Bk o S AR TR 4) TR o

2o BRI A A SGRE » RIS P S » e
WEETEE (BARXEL) i GEQWR) - 1 (hA
I

B

o
L=

¥z

CEER BN RMA

Hi T



ARG 05 G AE A5 L 1k 3R

»h 7;'] X ;71\"]7 ﬂ ;r _:_J, M ;” A 1’1 J,j'.:L i)a_i['}é :;‘;; /[/,— ’28 JZ

________ l W L

Awmt 2, 7P 2

1
' The Energy of Words

common denominator. You hope to identify the recurrent
elements of greatness, the keys to phenomenal success. You
'gzsearch for the secret of miracles. After several hundred hours

of reachng, you reach an utterly inescapable conclusion: Words are
the most powerlul force there has ever been.

Monumental events explode with energetic words, and great
leaclers are remembered for the things they say. Although a grand
idea may carry the seeds of change, it takes power{ul words to launch
the idea skyward, words strong enough to carry the full weight of
vision. Likewise, great ad campaigns begin with grand ideas and come
alive with vivid words.

Oddly enough, most business people have fabulous ideas; they
simply don't have the words. Their wonderful ideas are sadly short-
circuited when they cannot find the words to carry them skyward.

You have seen Rodin's famous sculpture The Thinker and were
intrigued the moment you saw it. But how your interest increases
when you hear Rodin speak of itt "What makes my Thinker think is
that he thinks not only with the brain, with his knitted brow, his dis-
tended nostrils, and compressed lips, but with every muscle of his
arms, back, and legs; with his clenched [ist and gripping toes." See-
ing it now with our ears, we find Rodin's Thinker far more interesting
than when we saw it only with our eyes.

Words are electric; they should be chosen for the emotional
voltage they carry. Weak and predictable words cause grand ideas to
appear so dull that they fade into the darkness of oblivion. But

powerlul words in unusual combinations brightly illuminate the mind.
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Yes, words are electric. If a sentence does not shock a litde, it
carries no emotional voltage. When the hearer is not jolted, you can
be sure he is not moved. Remember the words of Napoleon: "Simall
plans do not inflame the hearts of men.”

Words start wars and end them, create love and choke it, bring
us to laughter and joy and tears. Words cause men and women
willingly to risk their lives, their [ortunes, and (heir sacred honor
Our world, as we know it, revolves on the power of words.

la your ads, use words that are majestic, words that have the
power Lo infllame people’s hearts and illuminate their minds. 28

Words are, of course, the most powerflul drug
used by mankind.

Rudyard Kipling




