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One can imagine two routes by which economics can influence
public’ management. First, public managers can draw concepts and )
analytical techniques directly from economics. By understanding the
economics aphorism ” the scarcest resource gets the rent”, or the broadly
o, 3PPlicable concepts of moral hazard and adverse selection, for example, a

mmger may better able to avoid ineffective organizational designs.
Familiarity with the techniques of benefit-cost analysis may enable a
manager to pursue more skillfully what Michael Barzelay calls the
post-bureaucratic paradigm emphasizing the consumer perspective, net
rather than gross values, and the inclusion of nonpecuniary costs. Second,
economics can indirectly influence public managers by providing the
conceptual frameworks employed by public management researchers.
With _rgspcctvto organizational design, for instance, such concepts as
sustainable . competition, contestability, and credible commitment may
suggest very different ways of thinking about the delivery of services. An
economic theory of institutions based on equilibria in repeated games may
provide a clear conceptual foundation for thinking about such elusive
phenomena as leadership and organizational culture. (D.L. Weimer & A. R.
Vining, 1996)
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