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(1) Level of Significance (FE3&7K¥#E)
(2) Coefficient of Determination (€ %)
(3) Random Sampling (FE#HHE)
(4) Derived Demand (T4 FE3K)
(5) Market Mechanism (i)
(6) Oligopoly (5-5)
(7) Null Hypothesis and Alternative Hypothesis (i flEfBE% B 17 {EE0)
(8) Type I Error and Type II Error (B! I $ERRELEY 1T $53R)

— BRI HEA:
1. (25 4) EEMREEHETR X B Y iSRRI ERHREIR U =16x+4y+xy+100 -
HPEEEE 16x+4y =128 (OT)  H » x BETGERRE X XY y BHETRERIRE ¥
2 K - B FFIRRE -
(0) (RIS E T - ETAERE TR SRR - SR TE R (R TESIRA T
B R R R B ? WS LU AR (RS AR EE THEAR EIR © (1043)
(b) (REEE 2 2 PR ST - SRR RS BRI TR X EL Y R E
ARES S R B R EZD? (155 |

2. (10 4)) BEE T HBEEETES G-/ K EEERIE 20% @ RIS SEURE TR
RRET 10% » Tiadb-5e BiEZERE B REAKIEGINT 15% » FITAHEIRER
KEARFMIIAD 5% o B
(a) EIRAHEMEMESM ? EHEMEERREIE? M
(b) BEHEEEEEEY Y R ? BEELH T AL AR IR 7 (G IL L 2

KRR ? 645

3. (25 4%) EBRENEREQY)  BAFE () BIRREA () » BITRRE L 20
K1Y =B, +Bix, +Byx, +& o FEBE 17 EHALERN(n=17) - EEF DT ST TR
e HAEHE S 7 (standard errors)(FESEAIBUEAN T -

B, =1.37(0.35), B, =1.14(0.16), B, =-0.83(0.20)
(a) SAFEFE B, B 8,77 OS%EBERR ? W «=0.05 BEE/KUET - h A Pl

SEEEEM? a5
(b) 5B 3R ANOVA HHTFERE - (109)
Sum of Square » Mean Square 2
Source (SS) df (MS) F R
Regression Model 66 2 @ @ ®
Error 34 ®_ ©)
Total 100 16

Zks# 0 1(0.05,17)=1.740, 1(0.05,16) =1.746, 1(0.05,15)=1.753, 1(0.05,14) =1.761,
£(0.025,17) = 2.110, £(0.025,16) =2.120, #(0.025,15) = 2.131, £(0.025,14) =2.145




